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Background 
 
Ruukki operates as the supplier of metal-based components and 
integrated systems to the construction and mechanical engineering 
industry. In the construction industry it provides metal-based solutions 
for building constructions, especially for retail, industrial and logistical 
production and infrastructural implementation. 
 
Assignment 
 
Ruukki assigned Human Value International to make a 
comprehensive market research and competitor analysis on the 
market segments of roofing, sandwich panel items and façade panel 
items and to present, characterize and analyze them according to 
predetermined point of view.  
 
Actions & Results 
 
The international marketing employees of Ruukki and the experts of 
Human Value International defined the goals of the project together. 
The common characteristics of these goals were the market entry 
and the support of the international strategy of Ruukki. 
 
Human Value International used both primary and secondary sources 
for the comprehensive research that lasted for  three months. In the 
end, the survey, containing data and conclusions of the 
questionnaire, phone calls and personal contacts, included the 
authentic analysis of 100 companies representing the market. Due to 
the help of our independent interviews with representatives of the 
target markets, our detailed market analysis was genuine and 
included important details. 



 
 


